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Placemaking & Place Research
This work process involves Design Research that focuses on gathering
Qualitative Data, through User Research, User Interviews, and
Observational Data gathering, and uses Analysis methods such as 
Coding Interview Transcripts and UCD tools to synthesise Insights.

Placemaking and Place Research 
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In Depth Research Project 

2. Design Research and Insights

I  conducted an in-depth research project into the role of
"Placemaking",  the process of shaping Public Space and
its abil ity to impact community identity and wellbeing. 
 
The study compared the processes, ideology, methods,
goals and overall  impact of several of organisation types
and vehicles of Placemaking in the geographical area of
London SE1.

Placemaking and Public Space
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Conducting Expert Interviews

3. Design Research and Insights

Preparing for Expert Interviews:  

I  identif ied several organisations based on their

geographical location and the availabil ity of

observable Placemaking projects for analysis.  

 

Expert interview candidates would need to be in a

senior posit ion, so as to comment on strategy, and

goals,  but also have a good understanding of

process and methodology.y.     
 

Based on init ial  research into the available

organisations, and including a range of four types

of Placemaking organisation ,  I  defined a short l ist

of interview candidates to approach, and recruited

them from the below type of organisations:
 

- Business Improvement Distr icts

- Social Enterprise organisations

- Identity & way-finding organisations

- Community Action Projects
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Conducting Expert Interviews

4. Design Research and Insights

Convergent and Inductive Interview Strategy:

I  decided to use a convergent and inductive

Interview Strategy, as it  would allow for open

and unstructured interviews to be conducted

without leading candidates, or creating

researcher bias based on proving a pre-exist ing

hypothesis.   

 

This research strategy would allow me to f ind

any  common themes that emerged between

organisations, and make an unbiased true

comparison between similarit ies,  consistencies,

and divergences in approaches.

 

To provide some framework to the expert

interviews, and give context,  I  defined nine

potential topics of discussion,  which was

raised at the outset of the interview, for the

candidate to discuss in any priority,  or in any

depth they saw fit .     
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Conducting Expert Interviews
Sample Data Collection, Placemaking Organisations Expert interview candidates. 
I  chose candidates in senior posit ions, so they could comment on strategy and goals,  as well as on process and methodology.

5. Design Research and Insights



Interviews Transcripts Analysis & Coding
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Interview Transcripts Analysis & Coding
Interviews Transcripts Coding & Analysis:
I  extracted the Subtopics  in the raw data acquired from the seven interview transcripts by grouping related similar or duplicate
topics and iterating the process unti l  all  subtopic groups were stable.  Next,  I  identif ied a name for each group of subtopics.
 
TThese named groups now formed the Major Themes  extracted from the interview data.  To further refine the data, and gain
both overarching (Major) themes as well as deeper more focused insights,  I  then applied a descriptive name or phrase to the
Key   Insights  extracted from the various subtopics.  Some Major Themes contain several Key Insights within them.

7. Design Research and Insights
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Research Product
Organising and Global Themes, Synthesised Codes

8. Design Research and Insights

All expert interview transcripts raw data has now been converted into

valuable insights to guide the research further.
 

I have extracted the Subtopics, grouped these under Major Themes 

of the Research, further broken those themes down into Key insights

otherwise know as Research Codes which can further direct research

and be a used for further analysis. Research Codes can them be 

grouped under their high-level Thematics, defining a set of Organising

Themes (the why or meaning criteria of findings). 
 
Finally, to obtain the highest level view of the data, I grouped 

and named the Organising Themes into their high level Global Themes.



Observational Data Analysis
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Placemaking and Public Space

10. Design Research and Insights

Observational Data Gathering: 
As part of the research project   I  conducted  into the role
of "Placemaking" in shaping Public Space, and its impact
on community identity and wellbeing, I  compared
installations by the following organisation types: 
 

- Business Improvement Distr icts
- Social Enterprise organisations
- Identity & way-finding organisations 
- Community Action Projects

Human Centred Design 
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Whole System Design 
Design Thinking

Expert Interviews 
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Placemaking and Public Space

11. Design Research and Insights

In the observational data gathering on Placemaking installations, I used the Gehl Institute - Public Life Diversity and the Public Life Data

Protocolas Toolkits as frameworks to define the criteria of observations. Using five categories of "Human Centred" criteria such as Active

Social, Passive Social, Protection criteria, Comfort and Enjoyment to assess and grade the Placemaking Instillations. 
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Observational Analysis 

12. Design Research and Insights

Measuring Human Experience in "Wayfinding" Placemaking Installations:  
I  used  a Human Centred Criteria based on the "Public Life Diversity" and the "Public Life Data Protocols" Toolkits to conduct the
observational Analysis and a double entry notebook format to record my observations and init ial  thoughts.  
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Observational Analysis 

13. Design Research and Insights

Measuring Human Experience in "Community Action Projects" Placemaking Installations:  
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Observational Analysis 

14. Design Research and Insights

Measuring Human Experience in "Social Enterprise" Placemaking Installations:



Claire Fearon | 2019

Observational Analysis 

15. Design Research and Insights

Measuring Human Experience in "Southbank Business Improvement Districts" Placemaking Installations: 
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Research Product
Observational Insights to Measure Human
Experience

I analysed all the data gathered from the observational
studies conducted at the eight Placemaking sites. Data
was captured relating to the five Human Experience
criteria that I derived from the Gehl Institute - Public
Life Diversity and the Public Life Data Protocols
Toolkits.
 
I collated this data gathered into a table, according the
14 detailed Human Experience criteria, this provided
each Placemaking location with a score out of 14. 
 
Once collated the output was a comparative table of
all sites from the observational study, rank with a score
out of 14 for Human Experience. 

16. Design Research and Insights



Strategic Frameworks
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Criteria & Checklist  

18. Design Strategy  

Research criteria and quality checklist for a prototype framework   
Based on the research carried out,  I  defined a set of criteria and a Quality Checklist benchmark for the prototype framework.  
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Prototype Framework

19. Design Strategy  

Definition of prototype framework and criteria for Placemaking concept ideation 
I  used the criteria and checklist I  established, to define a prototype recommended framework for future Placemaking projects,
based on a recommended collaborative community and industry consultation approach.
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Thank You.
 
  


